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a Nova realitat, abans i després del COVID-19
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Financera

PLANET

e Comunicacié efectiva — Exemples de bona
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Nova realitat, abans i després del COVID-19

a Que estava passant abans del COVID-19?

e Quin escenari futur es planteja?




Que estava passant abans del COVID-19?

Es la nova estratégia de creixement d’Europa > La Llei Europea del Clima

> La estrategia de biodiversidad de la UE para
2030

The European
Green Deal

> El Pla d’accié per a I'economia circular

> Estrategia “From farm to fork”

> Nova estratégia industrial europea

Un pla que inclou 50 accions concretes per combatre el
canvi climatic, que pretén fer d'Europa el primer > Agenda 2030

per el desenvolupament

continent neutre en clima de 2050. .
sostenible

Aquestes accions van dirigides a iniciar una transicio a
una economia neta i circular, reduint la contaminacio i les » Carbon border tax
emissions i protegint la biodiversitat.




Quin escenari futur es planteja? Escenari post COVID-19

European leaders push ‘Green
Recovery’ plan for post-Covid
economy

Political support for the idea of linking Covid-19 exit strategies to
green policy appears to be mounting in EU institutions. Easter,
appropriately enough, may have injected new life into the idea.
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The two letters, one written by 13 EU member state ministers and the
other by 79 MEPs and almost 100 other signatories addressed concerns to
the European Commission.

FOOERER Europa apuesta por una recuperacion verde
en respuesta al coronavirus

1 vehiculo eléctrico, I eficiencia energéticn y 1a economia clecilar

European Green Deal must be central to a
resilient recovery after Covid-19

Published on 09/04/2020, 6:33pm

Comment: We must not lose sight of the persisting climate and ecological crisis when
working out how to spur the economy after the coronavirus pandemic

Platforms Reports  Events  About B gy ek Q

Qlobal Agends  COVIDAS  Giobai Health  Bustainabie Development

The EU looks towards green coronavirus
recovery

EU Commission President Ursula van der Leyen (Photo: European Parfiament/Flickr

By 17 European climate and environment ministers
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The two letters, one written by 13 EU member state ministers and the
other by 79 MEPs and almost 100 other signatories addressed concerns to
the European Commission.

Qlobal Agends COVIDAS  Giobai Health  Sustainabie Development

The EU looks towards green coronavirus
recovery

EU Commission President Ursulava

By 17 European climate and environment ministers
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t Ens hem de focalitzar principalment en la
sostenibilitat ambiental?




Quin escenari futur es planteja? Escenari post COVID-19

Al . AESPOMEHIABILIDADES
R Busear ell“conomista.. Las empresas también son heroinas contra el

coronavirus
Mercados y Cotizaciones  [bex35  M.Continuo  Coronavirus  Empresas  Economia Vivienda  Status  Opinisn  Mas|
+ Las empr

Buen Gobierno y RSC

Las empresas dan muestras de
responsabilidad social ante el coronavirus

* La crisis del coronavirus ha sacado lo mejor del tejido empresarial

* La RSC que aiin despertaba recelos ha certificado su trascendencia social R e p utac i 6 n y Fes p onsa b i I i d a d
social durante la crisis del
Coronavirus

06 ABRIL 2020

Por Rzdoccidn | Negodos y Empreses | 08-04-2020

Los espaiioles creen que las grandes
empresas podrian hacer mas durante
la crisis del coronavirus

Es uno de los grupos que saca peores notas en percepcion de sus acciones




Quin escenari futur es planteja? Escenari post COVID-19

DISTRIBUCION Y CONSUMO - SEGUN UN ESTUDIO DE ACCENTURE EN 15 PAISES, ENTRE ELLOS ESPANA

La salud y la soslenibilidad ganaran peso como
faclor de decision en la compra tras el Covid-19

» El 64% dels consumidors estan reduint el malbaratament alimentari
» ElI 50% sén més conscients de la salut

» El 45% opten per opcions més sostenibles.

» El canal digital es dispara (importancia de la informacio a la web)

El més important no és que ara hagin adoptat aquests habits, sind que esperen mantenir-los en el futur.

Es probable que a partir d’aquesta pandémia comenci una era de consum més sostenible i saludable en els propers 10
anys

https://www.accenture.com/us-en/insights/consumer-goods-services/coronavirus-consumer-behavior-research




Quin escenari futur es planteja? Escenari post COVID-19

DISTRIBUCION Y CONSUMO - SEGUN UN ESTUDIO DE ACCENTURE EN 15 PAISES, ENTR

e ara hagin adoptat aquests habits, sind que esperen mantenir-los en el futur.

Es probable que a partir d’aquesta pandémia comenci una era de cosnum més sostenible i saludable en els propers 10
anys

https://www.accenture.com/us-en/insights/consumer-goods-services/coronavirus-consumer-behavior-research




Eines per a la comunicacié ambiental —

Ecoetiquetatge i Estats d’Informacio no Financera

Ecoetiquetatge

G =) Tipus d’ecoetiquetes

=) Procés d’obtencié d’una ecoetiqueta
=) Casos d’exit

a Estats d’informacio no financera
=) Marc Normatiu

=) Informacié ambiental
=) Informacié social

=) Contribucié de 'empresa als ODS




Ecoetiquetatge i declaracions ambientals de producte

Tipus |

Tipus Il

Tipus Il

Etiquetatge
mediambiental certificat
per tercers
(ISO 14024)

Auto-declaracié
ambiental no verificada
per tercers

(1ISO 14021)

Declaracions ambientals
verificat per tercers i
basat en '’ACV (ISO
14025, 1SO14057, PEF,
etc.)

Voluntari, criteris multiples basats . € .

Etiquetes de premi reclamant les preferéncies il
mediambientals globals d'un producte dins EU (&

d'una categoria concreta EEU'BhEl
Intensitat de les dades: Il RIS

Voluntaria

No es verifiquen de manera independent
Encara exactes, particulars, verificables i
especifiques

Intensitat de les dades

(&’
LR

Avaluacio del cicle de vida verificat de forma AENOR | | AENOR | | AENOR

independent (LCA)
Habilita comparacions entre productes

B2B — pero també B2C Medio Medio Medio

Ambiente Ambiente Ambiente

Intensitat de les dades: Il

C0s compensado CO: reducido CO: verificado




Ecoetiquetatge i declaracions ambientals de producte

1. Recol-leccié de dades 2. Redaccié informe 3 Verificacio externa 4. Etiqueta
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1 a 6 mesos 1 mes 1 mes Validesa d’1 a 3 anys

Duracio del procés: de 3 a 9 mesos
Cost verificacié externa (AENOR, SGS, DNV-GL, etc.): 3.000 a 5.000€
Cost analisi i redaccid d’informe: =3.000 a 6.000€



Ecoetiquetatge i declaracions ambientals de producte

Difusio a la web corporativa Difusié a Youtube
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Ecoetiquetatge i declaracions ambientals de producte

11 BETA Tech Center ha retuitat
Lactium @LactiumVic - 4 de maig v . . 7 c
#:fm Experiéncia pionera a Europa! #PEFmethodology DIfUSIO d Ies Xarxes socia |S

@BETA_TechCenter ha col-laborat amb @Masderoles per certificar la
petjada ambiental del formatge #Ermesenda i aquest any haurien participat
a la 12a edicié de Lactium per compartir el seu treball.

Una gran feina! #innovacio

‘=) BETA Tech Center @BETA_TechCenter - 4 de maig

Aquesta setmana hauriem participat al @LactiumVic, on voliem
compartir amb molts formatgers artesans tot alld que hem estat
treballant sobre #innovaci6 i #sostenibilitat al sector lacti. ## &%

Mostra el fil




Estats d’informacio no financera

En wvirtut de la Directiva 2014/95/UE (transposicio
RDI11/2018), les grans empreses han de publicar informes
sobre les politiques que implementen en materia de:

v" proteccio del medi ambient

v responsabilitat social i tracte dels empleats

v’ respecte als drets humans

v’ anticorrupcid i suborns

v' diversitat (en termes d'edat, génere, formacio i formaci6d

professional)

A partir de 2021 todas las empresas con mas de 250
trabajadores entraran dentro de la obligatoriedad.

Holistic approach

6.2* Organizational N

cune ORGANIZATION  Lobou

governance

Interdependence

ISO 26000. Guia de responsabilitat social




Estats d’informacio no financera

Quins topics es treballen en el marc de la responsabilitat social empresarial

Core subjects and issues Addressed in sub-clause Core subject: Fair operating practices 6.6
Core subject: Organizational governance 6.2 Issue 1: Anti-corruption 6.6.3
Core subject: Human rights 6.3 Issue 2: Responsible political involvement 6.6.4
Issue 1: Due diligence 6.3.3 Issue 3: Fair competition 6.6.5
Issue 2: Human rights risk situations 6.3.4 Issue 4: Promoting social responsibility in the value chain 6.6.6
Issue 3: Avoidance of complicity 6.3.5 Issue 5. Respect for pronerty rights 6.6.7

Issue 4: Resolving grievances 6.3.6 Core subject: Consumer issues 6.7
Issue 5: Discrimination and vulnerable groups 6.3.7 ssue 1 Fair marketng, ual and unbiased information and fair contractual practices 6.7.3
Issue 6: Civil and political rights 6.3.8 Issue 2: Protecting consumers' health and safety 6.7.4
Issue 7: Economic, social and cultural rights 6.3.9 Issue 3: Sustainable consumption 6.7.5
incinles and rights at work 6.3.10 Issue 4: Consumer service, support, and complaint and dispute resolution 6.7.6
6.4 Issue 5: Consumer data protection and privacy 6.7.7
ssue 1. Employment and employment relationships 6.4.3 Issue 6: Access to essential services 6.7.8
Issue 2: Conditions of work and social protection 6.4.4 Issue 7: Education and awareness 6.7.9

Issue 3: Social dialogue 6.4.5 Core subject: Community involvement and development 6.8
Issue 4: Health and safety at work 6.4.6 [ TSSUE T COTTTanity nvorvernment 6.8.3
Issue 5: Human development and training in the workplace 6.4.7 Issue 2: Education and culture 6.8.4
Core subject: The environment 6.5 Issue 3: Employment creation and skills development 6.8.5
SSuETTTevETIoT o ponauonT 6.5.3 Issue 4: Technology development and access 6.8.6
Issue 2: Sustainable resource use 6.5.4 Issue 5: Wealth and income creation 6.8.7
Issue 3: Climate change mitigation and adaptation 6.5.5 Issue 6: Health 6.8.8
Issue 4: Protection of the environment, biodiversity and restoration of natural habitats 6.5.6 Issue 7: Social investment 6.8.9




Estats d’informacio no financera — Comptabilitat ambiental
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EMAS

LIFE CYCLE
ASSESSMENT

Gestid ambiental Analisis de Cicle de
verificada Vida

Analisis de la Circularitat Pet_Jadg solc_>re la
biodiversitat



Estats d’informacio no financera — Comptabilitat social
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Decisions
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: : : e Objectius Desenvolupament
Petjada social Global Reporting Initiative Sostenible



Comunicacio efectiva — Exemples de bona
comunicacio

== OMNCIOON ONRCAL Y HEBRAMEVTS DEVARGETG
DIGTTAL




Comunicacio efectiva — Exemples de bona comunicacio

» Continguts en xarxes socials

» Cartelleria per comunicacid interna
» Videos, capsules audiovisuals

» Infografies

» Resums executius per grups d'interes
» Timeline d'evolucié d’impactes

» Publicacio a la web RSC/EINF




Comunicacio efectiva — Exemples de bona comunicacio

Estratégies de comunicacio Internal
especifica per a Stakeholders stakeholders Suppliers
especifics Society

Employees
Government

Company

[ owners 4l

Customers

Comunicacio proactiva

Creditors

Shareholders




Comunicacio efectiva — Exemples de bona comunicacio

Increase dividend per

Grow CO,-neutrally

https://report.basf.com/2019 N————
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Comunicacio efectiva — Exemples de bona comunicacio
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Unloner

https://www.unilever.com/
sustainable-living/our-
sustainable-living-report-

hub/

3 year

Performance Summary Performance Summary

UNIL £ LIVING PLAN: N 2018

kv Sumaiatis Lwg a3 pear Esrrry of prozeeat 391211

https://twitter.com/Unilever
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Improving health
and well-being
for more than

1 billion

By 2020 we will help more than a
billion people take action to
improve their health and well-
being.

> Explore our big goal

Health & hygiene

Improving nutrition

We are taking action on the UN

We have three big goals

Reducing
environmental
impact by

half

By 2030 our goal is to halve the
environmental footprint of the
making and use of our products
as we grow our business.”

> Explore our big goal

Greenhouse gases
Water use
Waste & packaging

Sustainable sourcing

We are taking action on the UN
Sustainable Development
Goals

Enhancing
livelihoods
for

millions

By 2020 we will enhance the
livelihoods of millions of people as
we grow our business.

> Explora our big goal

Faimess in the workplace
Opportunities for women

Inclusive business

We are taking action on the UN
Sustainable Development
Coals




Comunicacio efectiva — Exemples de bona comunicacio

https://www.coca-
colacompany.com/reports/
business-sustainability-
report-2019
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2019 Sustainability Report

CONCERN TO STAKEHOLDERS

Water
stewardship
L ® Packaging
L]
Product
Scarcity of preferences,
ingredients health and
and raw added sugar
materials
L]

Greenhouse
gas emissions
° Human and

° workplace rights

Climate change
risk and
resilience

@ Deforestation

Changing competitive

Manufacturing Soclal unrest Product environment

waste andrising safety and
management Inequality  quality Digital
° ° ° disruption
Third-party
Competition service Economic
for talented  providers downturns Political uncertainties
employee and Diversity and periods of and regulation

resources partners and inclusion uncertainty'

IS ° ° Information protection
and cybersecurity

CURRENT OR POTENTIAL IMPACT TO THE COCA-COLA SYSTEM

, https://twitter.com/CocaColaCo




Conclusions

III

» L'"”European Green Dea
post COVID-19

i els “Objectius de Desenvolupament Sostenible” al centre de la recuperacio Europea

» La sostenibilitat i la responsabilitat mediambiental han passat de ser un mer tema de conversa a una preocupacio
real per a la societat

> La sostenibilitat és un compromis ineludible per les empreses

» Incloure la sostenibilitat com a estrategia empresarial i de diferenciacié de productes

» Necessitat de comunicacio pro-activa, constant i sectorial per a diferents grups d’interés



Moltes gracies per la seva atencio!

preguntes?

La comunicacid basada en la sostenibilitat com a estrategia de

posicionament al mercat

‘ Joan Coldn Jorda

BEta ><] joan.colon@uvic.cat
" :3'122:(;?3:25%?;3%{? | ALIMENTARIA

W @BETA_TechCenter
http://betatechcenter.com/




